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The Communications Office

Mission 

•To foster and promote an image that reflects the core 
values of Phillips Exeter Academy by communicating key 
messages to the Academy’s audiences. 

•To create well-crafted high-quality communication 
vehicles, which reflect and support the Academy’s key 
messages. 

•To coordinate the ideas, programs and messages of 
internal and external constituents to reflect and support 
the Academy’s key messages.



Who
Julie Quinn, director

Beth Brosnan, associate director (publications) 

Famebridge Witherspoon, associate director (public relations) 

Johanna Maranto, acting associate director (public relations) 

Nicole Pellaton, website managing editor

Nancy Shipley, publications manager/graphic designe r

Alice Gray, office manager

Susan Goraczkowski, publications assistant 



About Us

• The communications office serves faculty, staff, th e Academy’s alumni/ae, students and 
the media. 

• On its own and in conjunction with other offices, t he communications office publishes 
several periodicals, including The Exeter Bulletin , which is issued quarterly; the Faculty 
Handbook ; the Admissions Viewbook ; Courses of Instruction ; and The Photo Address 
Book , to name a few. 

• All publicity concerning the school, its students a nd its events is issued through the 
communications office. 

• The office also oversees the content of material on  the Academy’s external website. 

• Departments producing publications intended for ext ernal distribution and which require 
design, copywriting and/or printing are asked to co ntact this office for assistance. 

• Departments or individuals interested in publicizin g an Academy-related event or 
accomplishment should also contact the communicatio ns office. Cultural events, such as 
concerts, lectures and readings are publicized thro ugh this office throughout the year. 
Press releases are mailed to local and regional med ia outlets and posted on the website.



The Path of

News Item/Announcement/EventNews Item/Announcement/Event

WWW various options of placementWWW various options of placement

Press Release/Telephone Info LinePress Release/Telephone Info Line

Exeter BulletinExeter Bulletin

Direct Media ContactDirect Media Contact



Communications Vehicles

The Alumni/ae Bulletin 
• Goal is to help sustain a 

lifelong link between Exeter 
and its alumni/ae.

• Published four times a year
• Readership: over 26,000 

alumni/ae, parents and other 
family members

• Issue size: 88-108 pages; our 
special Centennial Issue 
weighed in at 128 pages



1905 and 2006



Communications Vehicles

www.exeter.edu
• Relaunched on 3.10.06 to coincide with admissions letters
• Over 1,000 pages of new content
• Averages 5,000 visits a day 
Defined objectives:
• Support the admissions process
• Communicate with our key audiences (prospective students/parents, 

current students/parents, alumni/ae, faculty/staff)
• Build a technology infrastructure for current and future needs
Major new types of content:
• Lion's Eye – twice weekly column on school activities
• What's My Day Like student profiles
• Big Questions student profiles
• Meet the teachers
• Faculty kudos 
• Student kudos 
Major additions planned short-term:
• Athletics pages totally revamped
• Facilities pages converted to new look and feel 
• New interactive map
• Upgraded department pages



Impact of Web Site on Emergency Communications
Comparison of Web Site Visits: May 8 vs. May 15

(by hour of the day)

55% increase in visits for the day with 100% 
increases between 5pm and 9pm EST

Lion’s Eye: “To the Academy Community”
was the number two most frequented page 
with nearly 1,500 visits and average time 
viewed of 4:14 for May 15th

May 8

May 15



Communications Vehicles
• Press releases
• Phillips Exeter Academy
• Communications Office •Julie Quinn, director

• NEWS 20 Main Street • Exeter, New Hampshire 03833
• Tel (603) 777-3450 • Fax (603) 777-4397
• ___________________________________________________

__________________________________
• Contact: Julie Quinn
• (603) 777-3450
• jquinn@exeter.edu
• Phillips Exeter Academy Receives Record Gift For Faculty 

and Staff Endowment Initiative
• $25 million earmarked for named chairs and professional 

development
• Exeter, NH (January 13, 2005)- Phillips Exeter Academy has 

just received a single commitment of $25 million. Fund-raising 
officials at the school believe that this is the largest gift 
dedicated to faculty support ever given to an independent 
secondary school. The funds from a donor, who wishes to 
remain anonymous, will endow four distinguished 
professorships, six teaching chairs and three instructorships as
well as create a fund to support professional development 
activities for both faculty and staff. 

• In keeping with the school’s long-standing commitment to 
support teachers at all levels, the distinguished professorships
will honor accomplished senior teachers, the teaching chairs 
will be for mid-career faculty and the instructorships will 
encourage talented teachers in early stages of their careers. 
Additionally, the gift will establish an endowed fund to support
professional development opportunities for faculty and staff. 

• Exeter’s Faculty and Staff Endowment Initiative represents a 
new endeavor in secondary education. Through fundraising the 
school seeks to endow 29 faculty positions. No secondary 
school and only a handful of select colleges and universities 
have attempted to anything similar. ( have I got this right not 
sure from the prospectus copy what makes this a “new 
endeavor”) In
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Communications Vehicles

Pictures



About Pictures

• Parents sign a release that allows the Academy to u se their 
child's image and information in ways that support our mission 
of the in internal and external media outlets. 

• The Academy does not allow its name, images of its people, 
buildings or premises to be used for commercial med ia activity, 
such as advertising. 

• Photographers must make arrangements to shoot on ca mpus 
through the communications office. Photos may not b e taken 
unless the photographer is accompanied by a member of the 
communications staff or a designee of the communica tions 
office.



Media Policy

• The Academy’s media policy seeks cooperation with t he media 
and ensures the safety and security of our communit y. 

• The communications office manages the Academy’s 
relationships with all external media: web projects , 
newspapers, television, radio, magazines and book p rojects.

• All news related to the Academy, its students, facu lty, staff, 
events or alumni/ae, as that news relates to that p erson's time 
at the Academy, should be issued through the commun ications 
office only with the permission of the subject or t he subject’s 
parents.

• A staff member who is contacted by a reporter shoul d forward 
the contact to the communications office. The commu nications 
office should be notified of any non-Academy events  held at 
the Academy which are likely to produce news covera ge. 



Publications



Publications

• Primarily design publications that are to 
be printed (or high-end copied)

• Help to conceptualize design and type 
of material needed   i.e. brochure, 
postcard, booklet etc.

• Approximately  200 jobs created yearly 
campus-wide 

• Clients are: Alumni/ae Affairs, 
Admissions, Lamont Gallery, Library, 
Dean of Students, Dean of Faculty, 
Director of Studies, Summer School, 
Dining Services and various student 
and faculty publications

• Work on the Mac in Quark, Photoshop 
and Illustrator.



Commencement
November/December 

Have diploma shells and envelopes printed
January/February   

Prepare diploma names on shells and name cards
Prepare and print graduation invitations, principal invites and graduation 
week schedule. (Place schedule on WWW) 

March
Coordinate mailing of invitations and graduation schedules to parents of 
senior students
FedEx diplomas to president of trustees for signing.

April
Diplomas to Ty Tingley for signing.
Send additional invitations and name cards to the Bookstore for 
distribution.

May
Set up for faculty photo. (Rained out twice this year!)
Prepare program and insert with Principal’s office (diploma names).
Place all diplomas in special graduation boxes.
Update and print graduation line-up for Rev. Vorkink.

June
Check and recheck diploma name order.
Place scholarship letters in with diplomas.
Coordinate arrangement with housekeeping and facilities management for 
diploma boxes and program delivery.

GRADUATION DAY –Order SUNSHINE
Check with Rev. Vorkink, Dean of Students office and Finance office if any 
diplomas need to be pulled. 
Check that all diplomas are in the correct order! 



What Makes a Good Story?


